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By Larry W. Richardson
I have been a professional
nature photographer for over
30 years, about as long as I
have been a wildlife biologist.
I enjoy both careers, but
photography is a passion,
turned avocation. Foremost,
photography is about
creating art. It is an outlet
for my curiosity for nature;
and the camera is a portal
to wonderful discoveries.
Like any art form,
photography should not
be, foremost, a pursuit of
wealth or comfort, but
rather emotion and impact.
Hopefully you will agree with me that we
can share our feelings through imagery. Our
best images are often a gateway to our
heart and soul. Oscar Wilde, novelist and
poet, rightfully said, “Every portrait that is

painted with feeling is a
portrait of the artist, not
the sitter.”
However there is a
practical side to our
photographic art.
Pictures are essential
props for conveying
powerful messages. Gary
Braasch, an
environmental
photojournalist, addressed
a room full of nature
photographers at the North
American Nature
Photography Association
conference in 2002. In light
of the Iraq War and the potential use of
Weapons of Mass Destruction (WMDs),
Gary said, “We must use the camera as a
WMI―a Weapon of Mass Instruction.”
Continued on pg. 3

3rd Tri-Annual Competition

The Florida Camera Club
Council's 3rd Tri-Annual
competitions in both the print and
digital divisions were a resounding success...
(Continued on pg 9)
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From the desk of the Executive Director
By Eric Hansen

It's been a terrific year for the F3C. We've had a very successful conference, three extraordinary competitions, the
addition of 3 new clubs, a totally redesigned website and we're just getting started.
As we close out 2012 and look forward to 2013, I would ask the general membership for their input on how we can
better serve our member clubs. Remember, we are here for the benefit of our member clubs. E-mail me with any
comments or suggestions you may have.
Our next conference will probably not be until the early part of 2014. We have been unable to locate a club that is
willing to be the host. If any club is willing to host the next conference, please get in touch with me for details.
In lieu of the conference for 2013 we are planning on having an annual banquet/awards ceremony with the possibility
of a major speaker. More information soon!
The F3C is a not-for-profit organization. We fund our programs primarily with the proceeds of the annual conference.
The minimal dues that each club pays annually does not cover the cost of day-to-day operations. The executive
committee of the Board of Directors has been wrestling with various ways we can fund our many programs. One of the
alternatives is the sponsorships that we have on the website. We have a select group of sponsors that offer discounts
and special pricing for our members. Check the ads on the website before you pay full price for these items elsewhere.
It's a win-win-win situation, you get a deal and the sponsor gets a quality customer..... and the F3C doesn't have to
increase its fees.
If you haven't already done so, go to the website and register. The benefits are multiple. You will automatically get the
quarterly newsletter. You will have access to our sponsors that offer discounts. You will be able to enter your images in
the three tri-annual competitions. You will be able to use the forums to ask questions and get answers to most
photographic questions. You can also buy and sell used equipment. And, you can communicate directly with other
members from your club and other clubs.

Please let me hear your ideas, comments and suggestions.

Eric Hansen, Executive Director
Florida Camera Club Council
director@f3c.org
1-800-891-3258
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Images That Speak
By Larry W. Richardson
(Continued from pg 1)

In light of the Iraq War and the potential use of Weapons of Mass Destruction (WMDs),
Gary said, “We must use the camera as a WMI―a Weapon of Mass Instruction.”
His words ring true, that an image is worth a thousand words. We can use our images to promote
changes in our society, and ourselves. A dramatic image causes us to pause, inspect, query and listen.
Great art, any kind of art, affects our emotions. Ansel Adams said, “A great photograph is one that fully
expresses what one feels, in the deepest sense, about what is being photographed.”
Chip and Dan Heath, in their book Switch, talk about managing “change” – the processes we can follow to
adapt to shifting situations in our lives, changing people in society under economically difficult times and in the workforce within corporate
America to maintain business competitiveness. They describe three primary hurdles that we must overcome in order to change people: 1)
appeal to a person’s practical and logical side, 2) appeal to their emotional side, and 3) provide a clear path to successful change. Child
Fund International knows about “change.” Their internet and TV ads describe a child from an under-developed country in need; who is
hungry, perhaps orphaned and desperate for help. They highlight one child, although there are thousands in need, providing a practical and
logical solution to her plight (food, clean water and shelter). Then they pull the emotional ripcord with a picture, a portrait of a beautiful little
child who wants your help. Now it becomes personal. Your heart is involved. Then you see the clear path to success: a call to a 1-800
number or click on the Donate button. And for about a dollar a day you can save this child. Your images can impart essential and
compelling emotion. Your voice provides the context, a practical need for action, and path for each of us to follow as a call to arms.

One of my favorite images, an endangered manatee taken at Crystal River National Wildlife Refuge, was taken the first time I used an
underwater camera, back in the film days. I shot a lone sea cow rising from the murky bottom. It slowly rotated to present its belly for a
dose of scratching from a fellow biologist treading water at the surface. That image of a human hand on a manatee defined what
endangered really meant to me. is an irony among endangered species today. They do not earn their distinction by running, flying, or
swimming for it. They do not beg or cry out to be recognized. Becoming endangered is what is left for them when nearly everything else has
been taken away. They are awarded such prestigious status as a token of human apathy, arrogance and ignorance. They have become
endangered because human hands in the past have laid waste to their homes or have killed them directly. By definition they are now a
species considered to be in imminent danger of extinction. Nearing such glorious demise, saving them requires a gentler touch – a dramatic
change for most of us. In a sense my soap box is given to me by the manatee image and now I can argue the plight and circumstances of a
species, then direct people towards action to help them.

Continued on next page
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Images That Speak - Continued from previous page

The image of the endangered Florida panther is not a wild cat, but one of the very few bred from captive stock whose kin had long since
been removed from the wild and raised by people. It’s simply an image of a panther lying in its native habitat, a blanket of oak leaves on the
ground surrounded by palmettos. What is remarkable about the image is that the cat is at rest, something no one will ever see a wild panther
do first hand. This image defines a sense of place, a big rare cat at home. Like any newspaper article, there must be a “hook;”a statement
that compels you to read on. Images can be that hook. They can open hearts while your story feeds a receptive mind. I am now afforded
the opportunity tell my audience how to save a panther.

A couple days after Hurricane Jeanne slammed the east coast of Florida, in 2005, I was shooting the brown and white pelicans resting on
their namesake refuge, Pelican Island NWR. But for a few broken branches and high water licking the shores, you could not tell that the
birds just survived the worst hurricane season ever. Nearby houses had been slammed by ocean waves. Many had collapsed into the surf.
Green sea turtles along Archie Carr NWR were still nesting on the sandy beaches, while nearby homes lay strewn across the same shoreline.
Up close these scenes illustrated instinctive roosting and nesting behavior, but by narration provided a broader perspective of the storm’s
aftermath. They defined nature’s resilience against terrible odds. To an audience the images and words become a life lesson on survival
and perseverance. Perhaps there is a message for us, that we too can make it through the “storm.” However, don’t hope the message will
get through subliminally. You have to give it. You are the voice.
As with most aspiring photographers I hope that someday my portraits will hang in galleries everywhere, that you can pick up a magazine
here and there to see my images frequently published and I can enjoy a steady stream of royalty checks. I can always hope. But if you are
like me and want to make an impact on people, share your passion for art and a better world; consider speaking up for your images. Give
them a life, leave a lasting impression. Be the agent of “chance” for a better world. I encourage you to search for venues where an audience
looks for your pictures to be introduced, serenaded, and placed center stage. One of my most favorite quotes, from Jean Dorst, puts this in
perspective, "Man has sufficient objective reasons to cling to the safe-keeping of the wild world. But nature will only be saved after all by our
hearts." Now, imagine changing hearts with images that speak.
Larry Richardson has been a Wildlife Biologist at Florida Panther and Ten Thousand Islands National Wildlife Refuge since it was established
in 1989.
Photo Credits: Larry W. Richardson
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If You Can Light a Face, You Can Light the World
By Master Photographer Carmen Schettino

After 25 years as a professional photographer, I can truthfully say that I’ve photographed just about anything you can
imagine. In fact, what keeps things interesting are the unexpected assignments that come my way day after day. Each time
the phone rings, I look forward to a new challenge, no matter what the subject matter. Having the confidence to tackle any
assignment is the result of years of training under some of the finest photographers in the country who taught me the basic
foundation of lighting, posing, and the balancing of highlights and shadows.
Great photographers such as Pappa Fassbender, Joe Zeltzman, Don Blair, Monty Zucker and Leon Kennamer may be
unfamiliar to some of our newer photographers today but they taught us about directional lighting and how to maintain detail
in shadows, something that not only applies to portraiture but product photography as well. When product photos are
published in a magazine, there is a tendency for them to “build up” more contrast and the clients don’t want them to lose
detail in the shadow areas.
See the Light - Whether you are using a $3,000 set of fancy strobes, window lighting, or an incandescent bulb from Home
Depot, it is essential to understand lighting patterns and quality of light. In portraiture, we control the direction of light in order
to give character to the subject. By controlling the direction of light and the ratio of shadow to highlights, a photographer can
actually “slim down” a subject or create mood. These are the things that set a professional photographer apart from all the
rest.
Once you learn to “see the light” and use it to your advantage, the next step is obtaining a proper exposure. Before the days
of digital, a good photographer had to understand lighting and exposure and be able to predict with a great measure of
certainty how the final image would turn out. Today, with digital cameras and “instant viewing,” that job is much more
simple... just look at the Histogram. As easy as this might seem, it is surprising how many photographers skip this step and
decide to “fix it on the computer later.” If your exposure is off, don’t wait until later to correct it. Do it in the camera!
Remember, time is money and you can spend a tremendous amount of time at the computer correcting simple things such
as distracting backgrounds, trees growing out of people’s heads, and distracting items in the foreground. It’s quicker and less
expensive to simply move to the left or right or up or down to change your view before making the exposure.
Time is Money - Let’s face it. Studios are going out of business across the country because photographers are spending
much of their time at the computer when they should be outside of the studio finding new clients and joining the right
organizations where they can meet potential clients. There are people out there who have the money to spend and want the
best photography available. But you won’t find them while you’re sitting at the computer retouching photographs.
Networking for Business - For years, I’ve concentrated on finding those clients who have the money to spend on my work.
To accomplish this, I’ve been a member of Rotary, the Chamber of Commerce, the local Advertising Club, and I’ve
volunteered my time for many charities in my community. When I moved from New Jersey to Florida some twenty years ago, I
found myself in a new community with no business at all. However, I came with a great deal of confidence from the years of
experience I had accumulated and the knowledge I had gained as a Master of Photography. Even so, it took a lot of hard
work before I was recognized as a good photographer in my new community. What helped me as much as anything else was
my portfolio of work from past clients that included American Express, Ingersoll Rand, Kodak, Mobil Oil, J.C. Penny,
Prudential Insurance, Rolls Royce and more. Your own work is your best advertisement to new clients.
Like many other photographers, I began as a portrait and wedding photographer. Making the transition to photographing
executives and annual reports came naturally and I found myself using the same principles and techniques no matter what
type of photography I was doing later. Knowing these basic principles came in handy one day when a friend told me about a
company about an hour from my studio that needed some photography. When I arrived with my portfolio of 20x24 canvas
prints, I realized it was the headquarters for the county electric supply. My hope was to eventually get some business from
them in a month or two but I nearly fell through the floor when the marketing manager asked, “Can you shoot on Thursday?”
This was the start of a great business relationship that has lasted over seven years.
However, I’ve never been one to put all of my eggs in one basket. While photographing executives and doing annual reports,
I was also doing my share of volume work including a yearbook for a sports academy, photographing 350 students a year.
Along with this, I photograph baseball, soccer and tennis players and some of my referrals come from unlikely sources. While
playing tennis with a gentleman recently, he mentioned that he was starting a tennis magazine and asked if I would like to do
some photos for him. Out of the last twelve issues, my photography has made the cover ten times. In addition, my credit is
next to another twenty to thirty images on the inside of the magazine.
Social Media vs. Face-to-Face - In today’s world, being on the web is a must and social media has become a part of doing
business. Keeping in touch with clients by email is fine but I still believe that nothing is as effective as calling them on the
phone or, better yet, visiting with them in person. When I first joined the advertising club, I didn’t want to get too involved.
But, after a few months, they discovered that I had served as president of the New York Professional Photographers
Association and was on the Portrait Committee for PPA. I was hesitant at first. After all, I came to Florida to relax. However, a
year later, I was president of the Advertising Club as well and the contacts I made in that one organization alone was well
worth the time and effort and eventually led to me photographing the Governor of Florida and the local Bishop.
Continued on next page
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If You Can Light a Face, You Can Light the World - Continued from previous page

As excited as I am today about being a professional photographer, that doesn’t mean that work comes easily or
without effort on my part. However, I do believe that a proper foundation and the knowledge that has been shared with
me from the “best of the best” has given me an edge over much of the competition. As a matter of fact, my Dad never
thought I could make a living in photography. I still chuckle when I recall what he said to me on many occasions...
“When are you going to get a real job?”
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Big Barrel for Little Target
By Sonny Saunders

Most photographers think macro when they see the picture or image of a
bug, flower or some other small object. A macro lens is not necessary
or always the best tool to use to capture that fast moving and
sometimes very skittish target. With a macro lens, you must get very
close to your subject. However, this is not always easy or even the
safest thing to do.

Most nature photographers carry a very long zoom lens to reach out
and bring that bird or critter up close and personal. These long lenses
generally run from 200mm to as large as 600mm and are ideal for
capturing the eye glint of a bird or squirrel at 50 yards or better. These
nature photographers would never think of using that same long barrel zoom
lens to capture an image of insects or flowers just a few feet or yards away,
but that same long telephoto lens is great for such a task.
The minimum focus distance on a large zoom lens is from
two to five feet, which will allow you to remain at a good
working distance from your subject and yet magnify the
image many times to give an almost life size image. The only
caution I would mention is to think about the background.
Since you are using a long telephoto lens that will probably
only close down to f/4.5 of f/5.6, you will not get as much
background blur as you would at a much closer distance.
Just position yourself as close to the subject as possible and
have the background as far back from your subject as
possible, and you should get great results.

Continued on next page
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Big Barrel for Little Target - Continued from previous page

So, the next time you are out in the field with that long barrel and the birds and critters are nowhere to be found,
look down at your feet or at the foliage around you and you just might find a whole new and exciting facet of
nature photography.

The pictures accompanying this article were all taken with a Canon EF 100-400mm f4.5-5.6 L IS (Image
Stabilized) USM lens.

Sonny Saunders
Co-founder of DPI-SIG Naples
FCCC President
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3rd Tri-Annual Competition

The Florida Camera Club Council's 3rd Tri-Annual competitions in both the print and digital divisions were a
resounding success.
In the digital division we had 36 clubs with 814 images entered.
In the print division we had 10 Clubs with 212 images entered. A sampling of some of our ribbon winners are
shown on the following pages.
We are gratified to see all the new makers from a variety of new clubs compete that have never entered an image
before.
Congratulations to all the ribbon winners in both divisions.

THE END OF THE RAIN BY CHRISTIAN MILDH

VALLEY OF FIRE BY CHAD WARD

ORLANDO CAMERA CLUB

INDIAN RIVER CAMERA CLUB

CLASS A COLOR - BLUE RIBBON

CLASS A COLOR - BLUE RIBBON

On this page...

A sampling of Blue Ribbon Winners in
the Class A Color category of the 3rd
Tri-Annual Competition.

YOUNG FLAMINGO RESTING BY KATHY ROTH
VENICE CAMERA CLUB
CLASS A COLOR – BLUE RIBBON
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3rd Tri-Annual Competition

SEPTEMBER SUNSET BY JOAN SANDLER
ORLANDO CAMERA CLUB
CLASS B COLOR - BLUE RIBBON

SITTING FROG BY DIANE RAUM
NORTH FLORIDA CAMERA CLUB
CLASS B COLOR - BLUE RIBBON

On this page...

A sampling of Blue Ribbon Winners in
the Class B Color category of the 3rd
Tri-Annual Competition.

LOVE STORY BY JUDITH MERSON
BOYNTON BEACH CAMERA CLUB
CLASS B COLOR – BLUE RIBBON
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3rd Tri-Annual Competition

VATICAN VERTIGO BY BILL MILLS
LAKEWOOD RANCH DIGITAL PHOTO CLUB
CLASS A MONO - BLUE RIBBON

HIS MAJESTY BY SONNY SAUNDERS
DPI-SIG NAPLES DIGITAL PHOTOGRAPHY CLUB
CLASS A MONO - BLUE RIBBON

On this page...

A sampling of Blue Ribbon Winners in
the Class A Monochrome category of
the 3rd Tri-Annual Competition.

NO GARDENING TODAY BY DIRCK DUFLON
ORLANDO CAMERA CLUB
CLASS A MONO – BLUE RIBBON
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3rd Tri-Annual Competition

RESTING AT ANCHOR BY LAURA KNIGHT
ORLANDO CAMERA CLUB
CLASS B MONOCHROME - BLUE RIBBON

FALLS NEAR ITHACA BY LYNNE KOLLER
SARASOTA CAMERA CLUB
CLASS B MONOCHROME – BLUE RIBBON

ENDEARMENT BY CAROL EDLEMAN
PHOTO ADVENTURES CAMERA CLUB
CLASS B MONOCHROME – BLUE RIBBON
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On this page...

A sampling of Blue Ribbon Winners in the
Class B Monochrome category of the 3rd
Tri-Annual Competition.
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FCCC
Florida Camera Club Council

The Florida Camera Club council is proud to announce the addition of two new sponsors to our website. We encourage our
members to patronize these excellent companies.
Through their generosity our sponsors help defray the costs of running our organization. Without their help we would have to
either cut services or increase dues. So shop these great companies and take advantage of the many discounts that they
offer.

EVERGLADES AREA TOURS
"Dedicated to fun and the experiential education of students, families and
travelers from Florida, the Americas and the World"

Everglades Area Tours welcomes you to the very edge of the Florida's Last
Frontier. The splendid natural world of Everglades National Park and the 10,000
Islands opens to our guests with a variety of Guided Eco Adventures. Including
photo specific safaris.
http://www.evergladesareatours.com/

PEACHTREE CAMERA REPAIR
Providing Camera Repair, CCD Sensor Cleaning, And many other repair
services. We service all brands of cameras, and are one of only two Authorized
Nikon warranty centers in the Southeast. Camera repair is only one of our
specialties. Peachtree Camera Repair can repair most small electronics, and
offers free diagnosis and estimates.
Give us a call today to see how we can serve you. (770) 795-8020 Peachtree will
come to your club meeting for camera/sensor cleaning.
http://peachtreecamerarepair.com/
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Please be sure to visit our sponsors on the web:
Hunt’s Photo & Video • LensPro To Go • M & M Photo Tours
Everglades Area Tours • Peachtree Camera Repair
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Eric Hansen director@f3c.org
Sonny Saunders president@f3c.org
Larry Richardson vice-president@f3c.org

Secretary

Betty Saunders secretary@f3c.org

Treasurer

Marcel Seamples treasurer@f3c.org

Awards Director

Laura DePamphilis awards@f3c.org

Digital Competition Director
Print Competition Director

Art David digital@f3c.org
Carmen Schettino print@f3c.org

Membership Director

Eric Hansen membership@f3c.org

Librarian

Sonny Saunders librarian@f3c.org

Convention Chairman

Eric Hansen convention@f3c.org

FCCC Past-President

Eric Hansen pastpresident@f3c.org

Northern FL Area Rep.

J. Scott Kelly northernrep@f3c.org

Southeast FL Area Rep.

Herb Kammer southeastrep@f3c.org

Southwest FL Area Rep.

Nancy Springer southwestrep@f3c.org
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