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Travel Photography:
Light, Location & Lenses
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By Mike Gulbraa
Where do I go to get the best
shot of…? When do I go to
get that shot?
These questions have
troubled travelers and
photographers for years.
Travel photography is more
available and affordable than
ever.
Great travel photography boils
down to three things: Light,
Location and Lenses. In the
following short paragraphs I
will share with you the prime
basics I have learned over the
last 30 years of travel photography. Since
the early 1980’s I have traveled to over 160
countries—yes, there are that many and still
more to go!

~RL Caron

2013 Year-End Competition

The Florida Camera Club council
would like to thank and
congratulate the 35 clubs that
participated in the 2013 Year End competition.
(Continued on pg 11)
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From the desk of the Executive Director
By Eric Hansen

The Florida Camera Club Council had a very good year in 2013! Several milestones were reached. We elected a new
president and board of directors, we re-designed the website to make it more user friendly, we had very successful
Triannual competitions in both the Digital and Print, we increased our club membership and we have laid the
groundwork for our next annual convention.
Congratulations to all the winners of the 'Year End' Digital Competition. We certainly have some remarkable
photographers in our midst. Special kudos to Lorri Freedman from DPI-SIG Naples Digital Photography Club who not
only won 'Image of the Year' but also won two additional ribbons in the Year End competition.

Image of the Year Digital Competition
Peregrine Falcon Kills Tern by Lorri Freedman – DPI-SIG Naples Digital Photography Club

It is most gratifying to see the number of clubs winning ribbons. Of the 18 ribbons awarded in 6 categories
there were 15 individuals from 13 different clubs represented. To see all the winners click on: http://www.f3c.org/
2013-year-end-winners/

Continued on next page
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From the desk of the Executive Director - Continued from previous page

Congratulations to all the winners of the 2013 Year End Print Competition. Christine Cook of DPI-SIG Naples Digital
Photography Club Won 1st & 3rd Place in Color A Category as well as Image of the Year for “Rainy Day In Tuscany”.
To see all the winning images in the Print Competition go here: http://www.f3c.org/2013-year-end-printcompetition-winners/

Image of the Year Print Competition
Rainy Day In Tuscany by Christine Cook – DPI-SIG Naples Digital Photography Club

The next F3C Convention will be held on March 6-8, 2015 at the FGCU campus in Estero, FL Naples Digital
Photography Club will host the convention for the third time The convention chairman is Don Fischer. Our keynote
speaker will be world renowned Photographer, lecturer, writer and editor, Goerge Lepp sponsored by Canon. We plan
to make this the biggest and best convention in our history. World class speakers, classroom instruction on all phases
of photography, educational field trips, vendors galore and camaraderie with your fellow F3C members. Save the
dates! You won't want to miss this! Watch for updates on the website!
The 1st triannual digital competition will begin accepting submissions on March 1, 2014 through March 31, 2014.
Results will be posted on the website on March 12th.
Here are some suggestions for entering the competitions.
1. Name your images simply, avoid numbers i.e. DSC9822 or IMG1421 etc
2. When uploading your images do not include your name as part of the image name.
3. Be sure to click on the appropriate gallery when uploading.
4. Take a minute to review the upload process on the competitions page.
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From the desk of the Executive Director - Continued from previous page

2013 is the first year that we tracked club participation in the competitions. We had members from 35 different clubs
submit images to the first three triannual digital competions. There were 536 ribbons awarded during the year. The
three clubs with the most ribbons are:
First Place – DPI-SIG Naples Digital Photography Club with 92 total ribbons
Second Place – The Villages Photography Club with 53 total ribbons
Third Place – Boynton Beach Camera Club with 46 total ribbons
The website has been restructured for ease of use. If your club has its own website, please place a link to
www.f3c.org on your site.
Also follow us on facebook at: www.facebook.com/FloridaCameraClubCouncil
If you haven't already done so, go to the website and register. The benefits are multiple. You will automatically get the
quarterly newsletter. You will have access to our sponsors that offer discounts. You will be able to enter your images in
the three tri-annual competitions. You will be able to use the forums to ask questions and get answers to most
photographic questions. You can also buy and sell used equipment. And, you can communicate directly with other
members from your club and other clubs.
The F3C is a not-for-profit organization. We fund our programs primarily with the proceeds of the annual conference.
The minimal dues that each club pays annually does not cover the cost of day-to-day operations. One of the
alternatives is the sponsorships that we have on the website. We have a select group of sponsors that offer discounts
and special pricing for our members. Check the ads on the website before you pay full price for these items elsewhere.
It's a win-win-win situation, you get a deal and the sponsor gets a quality customer..... and the F3C doesn't have to
increase its membership dues.
As always my virtual door is always open. If you have any question's, comments, concerns, feel free to contact me at:
Eric Hansen, Executive Director
Florida Camera Club Council
director@f3c.org
1-800-891-3258
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Message from the FCCC President
By Ron Perkins

The Camera vs. Photoshop

The line between mastering the technical aspects of a camera are becoming blurred with
acquiring the skills of Photoshop. In fact, today’s worst photo or photos can be changed or
combined into blue-ribbon images using computer programs like Adobe Photoshop. Clipped
wings of birds can be repaired from parts of wings from other photos. Some justify this by
saying it was from a photo of the same bird. However, this may compromise bird research where birds are identified
by their feathers. The sharp eye of one bird can replace the blurry eye of another. Annoying branches can be removed with
“content aware!” A hundred flamingos in the sky can be repositioned into what appears as a giant flamingo. Birds can
appear to fly out of their frames, giant moons can be positioned as backgrounds to silhouettes of people, and items from
several photos can be combined together. You can spend a fortune on computer programs and filters where by the push of
a button a photograph becomes unrecognizable or cartoonish. Photoshop has opened up a new world where those of us
who cannot draw, can now develop our artistic skills.
The FCCC has a “Creative” competition category for our more creative “Photoshoppers.” One of my favorite blue ribbon
images combined photos of zebra butterfly wings with a real zebra. Another placed a costumed princess in an enchanted
forest with magical dust rising. I love the creative category and, when the FCCC images are announced, I tend to look at this
category first. However, it is not something I, personally, desire to learn.
At the other extreme is the PSA (Photographic Society of America) Nature Definition. The PSA nature category does not
allow “any form of manipulation that alters the truth of the photographic statement. No techniques that add to, relocate,
replace, or remove pictorial elements except by cropping are permitted. Techniques that enhance the presentation of the
photograph without changing the nature story or the pictorial content are permitted. All adjustments must appear natural.
Color images may be converted to gray-scale monochrome, infrared images are not allowed.” In addition, hybrid plants,
anything showing the “hand of man,” and captive animals are not allowed.
Our FCCC “Color” category seems to be a mixture of photographers who use Photoshop heavily, moderately, and those
who do not use it at all. Some follow the FCCC Competition rules; some do not. As one of our club members pointed out
in our last competition, in his opinion, 19 out of 50 images in the Color category belonged in Creative.
Obviously, the FCCC needs to restudy its competition rules. It may be that we need a “natural” category where a
modification of the PSA nature category rules are followed and Photoshopping is not allowed. Perhaps “Color” should
include moderate Photoshopping and the combining of photos?
I think we all can agree that:
1) An FCCC judge’s decision is final.
2) The FCCC needs to revisit its rules to make them clear and fair to as many of our members as possible. This may include
considering additional contest categories.
3) The ultimate decision on category classification should be with the individual photographer who often is the only one who
knows.
4) The FCCC must assume the honesty of each of its members.
If you are interested in working on an FCCC Competition Rules Committee, please contact me. Most of our work will be by
e-mail.

Ron
Ron Perkins
FCCC President
president@f3c.org
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Travel Photography: Light, Location & Lenses
By Mike Gulbraa
Where do I go to get the best shot of…? When do I go to get that shot? These questions have troubled travelers and
photographers for years. Travel photography is more available and affordable than ever.
Great travel photography boils down to three things: Light, Location and Lenses. In the following short paragraphs I will
share with you the prime basics I have learned over the last 30 years of travel photography. Since the early 1980’s I have
traveled to over 160 countries—yes, there are that many and still more to go!

Light. Without it GREAT photography is difficult—even with the high ISO digital cameras of today. Truly excellent
photography begins AND ends with light and how you use, protect, manipulate and ultimately capture light.

Just as important as the primal light mother-nature provides is the light of your own imagination and eye. The art of seeing
light is a must for being able to visualize exactly how you want to capture the light you have to work with.
Continued on next page
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The key with travel photography, as with most other photography, is how you put yourself into position to capture the best
light for the location you are working with. This can vary depending on the location.
How do we combat or work with light? Rise before the sun, and most people, to be out, set-up and ready to release the
shutter on location before even the bell tower mice of Notre Dame are awake. The best light of any day and any season is
often the morning light. The soft rays create hues and angles which even the novice can make look extraordinary. In my
opinion morning light is the most interesting and clean light of the day. Of course, the often vibrant rays of the evening are
inviting and awesome as well. As always, before you begin clicking away, consider how the available light, weather, as well
as lens selection and camera position will impact your shot. Take some time to walk around your subject, if possible, while
considering all of these elements. Take your time and look through the viewfinder (or even LCD screen) and be open to the
unusual and the unexpected.
Location. The world is such that many people have traveled and seen much more than even 20 years ago. The classic
sights—The Eiffel Tower, The Leaning Tower of Pisa or even a Bull Elk in Yellowstone National Park have been shot by
MILLIONS of photographers. Each of them has a killer shot of the site—right? However, many travelers do not go back to a
location to ever shoot it again. Hitting sights in each of the four seasons brings them to life. If at all possible return to
favorite locations and shoot often—the Light is NEVER the same and your mood and imagination may bring you new
discoveries. Spending time watching locals interact and visit sites can add a layer of creativity and vision to how you
approach and shoot it. Find out as much as you can about your destination before you start traveling. Use the Internet,
travel books, maps and the phone to find out details about potential shooting locations and weather. When you arrive on
location take some time to look at post cards of the area to get ideas and locations. If the schedule allows, scout a location
to determine the best camera position for the next day—these are all things we do and provide in advance on a photo tour!
Putting yourself in the right place at the right time is a must to excellent travel photography.

Lenses. Do NOT skimp on glass. I would rather have a basic (read entry level) DSLR and GREAT glass than a fully-loaded
pro DSLR with inferior glass. Yes, we recognize that there is a lot of good glass out there. Every maker has raised the quality
level to deal with the specific needs of digital photography. The key here is to take the time, effort and spend the money you
can afford for the system AND desired results you want. Our Imagination, Light and Lens (ILL) make SICK (read awesome)
pictures! When the three L-elements come together with our imagination the possibilities are endless and the creativity and
beauty are as magnificent as the love of our life.
What are the answers to the above questions? Get out and travel. Take your camera and shoot. When we couple travel &
photography the world takes on new meanings and adventures. The people, places and sights that are travel photography
open our eyes and fill us with an appreciation for the privilege we have to document the Light & Location through the Lens, of
not only the camera, but our minds and hearts. As we say at M&M, “You don’t just take a photograph, you experience it!”
Mike Gulbraa
President & CEO
M&M Photo Tours, Inc.
PO Box 951069
South Jordan, Utah 84095-1069
(801) 652-9316
mikeg@mmphototours.com
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Hold On To Your “Amateur”
By Larry W. Richardson
Elliott Erwitt, author of the book, Dog Dog, writes, “I am a professional photographer by trade
and an amateur by vocation.” Perhaps an odd statement coming from an accomplished
professional, he remarks on an important state of mind that photographers should possess—
to practice your trade with curiosity and sense of wonder. Being a professional photographer
capitalizes on your experience and knowledge-base to produce photographic art that meets
your expectations and provides viewers with images that evoke emotion and enjoyment.
However, that is not enough. Ansel Adams’ black and white images from Yosemite have become icons
to the world. In fact, Ansel himself became similarly iconic, but not without growth, experimentation and pursuit of something
new, different and apparently appealing to the masses. I would suggest that these character attributes came from his
amateur muse- a deliberate quest for the unexplored and unknown. Out of this he brought us the Zone System in print
development and unleashed the power of landscape photography as an artistic theme of social significance. Art Wolfe, one
of my favorite nature photographers, is a quintessential professional. Yet he freely admits experimenting with long exposures
and long lenses, using blur to capture the movement of African wildlife herds. I am sure many of his slides were tossed in the
trash, but out of this technique came his book, “Rhythms,” a break from the notion that animal images must be sharp and
stoic, rather they are fluid and dynamic. Alfred Eisenstaedt, a photojournalist best known for his post World War II images
and for his candid photographs said, “Once the amateur’s naïve approach and humble willingness to learn fades away, the
creative spirit of good photography dies with it. Every professional should remain always in his heart an amateur.”

In 2000, at a North American Nature Photography conference, a group of college students met Geographic photographer and
motivational speaker DeWitt Jones. In a question and answer forum DeWitt asked why the students wanted to be
photographers. One coed offered that she simply wanted to make a living, money being her inspiration. He countered with
crushing advice that she should quit taking pictures now; that practicing photography for the sake of money was vain and
meaningless. Realizing her tears and everyone’s dismay at his ruffian tact, he offered a philosophical reasoning, “Your images
are a part of who you are. Your photography is an exploration or adventure. You enter it with eyes wide open.” If there is
money in your photography, it is because the public is in agreement with your vision and says so by their demand for it.

Continued on next page
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These quotes and experiences are dear to me. Etched on my brain, they always remind me to look for something different in
my photography, to pursue fresh perspectives for seeing the endless ways we can reveal the world around us. Art Wolfe
once shared how he had created a particular shot of the Himalayas’ K2 peak with a backdrop of star trails; a fascinating
image that opened up a whole new way for me to document forest fires. I continue to experiment with shooting star trails

with my own twist, capturing the glow of flames and embers absorbed in the rising smoke beneath a starry or moonlit sky, or
light pollution from urban glow on a secluded beach under the stars. And when it comes to perspective, so many of us
continue to shoot face-on; often putting the horizon right in the middle. As such our pictures really reflect where we are
shooting from (standing and straight forward), not depicting a subject in its environment, under its terms. I have learned to
exercise my knees by getting down and dirty. I have the opportunity to get close and personal with alligators from time to
time and I like getting on their level. Similarly, looking up at lemurs stretching down over me from a tree is certainly different
but also emphasizes their unique ability to hang out, unabashed and curious, just like me.

Resurrecting your “amateur” is not about forgetting what you already know about photography, not putting aside your
professional ability, but stepping into the abyss with a healthy dose of experimentation to define a new way of seeing and
capturing images that capture the interest of others; setting new horizons that challenge viewers, so they can climb out of our
own rut and seek their own new horizons. The actor, Alan Alda, puts it all in perspective, “The creative is the place where no
one else has ever been. You have to leave the city of your comfort and go into the wilderness of your intuition. What you'll
discover will be wonderful. What you'll discover will be yourself.” I doubt he was talking about photography. He was talking
about a shift in our focus and embracing what’s new, and in the process, renewing ourselves. Perhaps holding on to the
amateur in you is a way of moving forward as a professional.
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Borrowing From Psychology To Make
Better Photographs
By RL Caron
Gestalt is a German word for 'form' or 'shape.' The science of Gestalt studies the perceptual
interplay between the human eye and the brain -- based on the theory that the whole is
greater than the sum of the parts. Let's take a look at how this ties in to photography.
Some 90 years ago a group of scientists led by Max Wertheimer developed theories on
visual perception that were later reinterpreted into a set of guidelines for more effective
photography. It's fundamental logic that if the composition in a captured image plays to
established patterns of the eye-brain function, more powerful and compelling photographs
are likely to follow.
First is the concept of *Closure*. This ties into the ability of the mind to evolve a partial image into the
greater whole. For instance, marketing a new spark plug would not necessitate showing the entire object. Just a familiar part
of it, such as the electrode end, suffices ... because the brain will fill in the rest from all the many other full views of spark
plugs it has in memory. Radio has long been known as 'the theater of the mind,' but it really exists on the same Gestalt
principles underlying the rules of good composition in painting and photography. It taps into pre-existing information.
Seize on the Gestalt of closure! Start taking photos of pieces of things and see how many 'complete' images result. This
concept is largely what drives macro photography to the popularity it enjoys today -- although you can do the same with very
large objects, such as the torch of the Statue of Liberty, the towers of the Golden Gate Bridge, or the top of the Chrysler
Building.
The other Gestalt principles of interest to photographers are /Figure-ground, Continuance, the Law of Common Fate,
Similarity, /and/ Proximity/.
*Continuance* is about how the eye reacts to leading lines -- or any kind of a path that suggests a direction toward a point of
interest within the frame. Vast possibilities exist here -- and most of them don't have to be overt. Understand that the eye
travels from light to dark, from warm to cool colors, and from sharp to blur. The more subtle the pointer, the longer the viewer
stays with the image. Powerful stuff.
*The Law of Common Fate* is where you can have the most fun. And win awards. Put a group of people in your frame, all
looking in one direction -- except one. Bingo, instant tension! Five yellow flowers and one red one. Six surfers in wet suits,
and one in a tuxedo. Five terns and a seagull. While tension is mostly an undesirable characteristic in society -- it's an
enduring photographic concept with limitless possibilities to maximize the viewers time in your composition.
*Figure-ground* has to do with the subject's relationship(s) with the background. *Similarity* and *Proximity* are mostly what
the words suggest. For further study, do a Web search on "Gestalt Photography." The Internet contains a treasure trove of
information on Gestalt ready for the taking. Use that information to form the basis of your own set of rules for composition.
Having developed those guidelines from the source material, you'll know instantly when it's time to break one or more of
them!

RL Caron
DPI-SIG, Naples
Daily photo blog: http://rlcaronblog.com

RLCaron Photographic Services
8805 Tamiami Trail North #127
Naples FL 34108
239-825-5635
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2013 Year-End Digital Competition

Sample images from the winners of the 2013 Year End competition. Congratulations to all the winners!

TWIN DANCERS BY CHUCK MILBER
BOYNTON BEACH CAMERA CLUB
CLASS A COLOR - BLUE RIBBON

RED EYED CUTIE BY LORRI FREEDMAN
DPI-SIG NAPLES DIGITAL PHOTOGRAPHY CLUB
CLASS A COLOR - BLUE RIBBON

On this page...

A sampling of Blue Ribbon Winners in
the Year-End Digital Competition.

COPPERY-HEADED EMERALD HUMMINGBIRD BY ROSALIE KREULEN
FORT MEYERS CAMERA CLUB
CLASS A COLOR – BLUE RIBBON
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2013 Year-End Print Competition

FANTASY BY HERB KAMMER
BOYNTON BEACH CAMERA CLUB
CLASS A CCOLOR - BLUE RIBBON

THE TEAR BY MEG PUENTE
BOYNTON BEACH CAMERA CLUB
CLASS B COLOR - BLUE RIBBON

On this page...

A sampling of Blue Ribbon Winners in
the 2013 Year-End Print Competition.

WITCH DOCTOR BY DOUGLAS HALSTEAD
CHASCO CAMERA CLUB
CLASS B COLOR – BLUE RIBBON
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The Florida Camera Club Council heartily endorses M & M Photo Tours as one of its strategic
partners. These guys go the extra mile when it comes to photographic tours. They are consummate
professionals in every sense of the word. If you are planning a photographic trip check with M & M
first, you won't be disappointed.

ALL INCLUSIVE PHOTO TOURS
You are coming with us on a Photo Tour to enjoy your photography. We'll take care of everything else. Leave your worries at
home. When you travel with M&M Photo Tours you can be at ease knowing that you are safe and everything from your
International Airfare to your daily meals are already taken care of for you.
Each tour can be different but you can generally expect the following:
What’s Included
• Round Trip International Airfare from USA gateway city
• In country air travel
• Arrival & departure group airport transfers
• Ground transportation best suited to the tour
• All hotel accommodations based on double or single occupancy
• Services of native language speaking drivers/guides on location
• Drinks during included according to itinerary
• Park entrance fees for mentioned locations
• Boat ticket(s) according to itinerary
• Daily workshops and personalized professional instruction to improve your photography

For more information, visit: http://www.mmphototours.com
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The Florida Camera Club Council is privileged to endorse Everglades Area Tours as one of its premier
strategic partners. Captain Charles Wright and his crew of everglades guides are experts in finding
just the right photo opportunities for our member clubs. Their extensive knowledge of the everglades
will provide a complete experience for all levels of photographers.

PHOTOGRAPHIC ECO TOURS
Private Kayak Birding/Photography Tour - 2 ½ hours
For the more Serious Photographer or Birder
The entire Everglades area, including Everglades National Park, is a wonderful place for birding. With over 300 species of
birds throughout the year, it is the only Park that was established for its biological and ecological considerations rather than it
geological features.
However, most of the 1.5 million acres in the Park are flooded and essentially out of reach for the average birder and
photographers. Everglades Area Tours can you take you and your equipment to areas seldom reach by others.
As the seasons, migrations and bird populations vary, we too must vary our experiences. While we never know what we will
encounter, in general, you can expect a plethora of shore birds, wading birds and raptors on the power boat or kayak based
trips. Mixed in, as well, can be dolphins, manatees, sea turtles, alligators and a vast variety of others.
A private experience is particularly important for outdoor and wildlife photographers. On the shared tours, we must balance
the needs and desires of all aboard. With a private tour, you are our focus. If we need to reposition for lighting, wait until
particular subject is where you want them or bring you to a particular species or landscape we can. The true shooting
opportunities are greater. On the shared trips, you do not have this luxury.

For complete info on all the Everglades Tours visit their web site: http://evergladesareatours.com/birding_tours.htm
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Please be sure to visit our sponsors on the web:
Hunt’s Photo & Video • Photo Quest Adventures • M & M Photo Tours
Everglades Area Tours • MyPix2
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Larry Richardson digital@f3c.org

Print Competition Director

Carmen Schettino print@f3c.org

Membership Director

Eric Hansen membership@f3c.org

Librarian

Sonny Saunders librarian@f3c.org

FCCC Past-President
Northern FL Area Rep.

! FCCC!

Eric Hansen director@f3c.org

Sonny Saunders pastpresident@f3c.org
J. Scott Kelly northernrep@f3c.org

Southeast FL Area Rep.

Herb Kammer southeastrep@f3c.org

Southwest FL Area Rep.

Nancy Springer southwestrep@f3c.org

http://www.f3c.org!

15!

